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Purpose
The purpose of this research is to examine the
strategies newcomers employ to accumulate
assets, minimize their vulnerability to risk exposure
and become part of their new communities.
“Getting by and getting ahead”

The following questions guided the study:
1.
2.

What strategies did Latino immigrants employ to
integrate into communities and lead sustainable, high
quality lives?
What factors facilitate or impede their economic
integration?

Strengths Based Model: Livelihoods,
Capitals, & the Context of Reception
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Project Design
•Recurring themes
•Social and
cultural capital

Focus Groups
(7 groups)

Photovoice
(9 sessions)

Case Studies

•Public Display
•Community
Forums

Findings
Products
Information

•Livelihood
strategies
•Life Stories

(14 individuals)

Household
Surveys
(450 cases)

Cluster Analysis
(Similar Strategies)
Regression Analysis
(Community Climate)
Canonical Correlation
(Asset Accumulation &
Economic Assets)

Communities
 Criteria
 Diverse groups of Latino newcomers
 Experienced high rates of growth in Latino population

 Community A
 Population of 20,196; 5.6% Latino
 Manufacturing/Construction/Agricultural Processing

 Community B
 Population of 1,863; 22% Latino
 Meat Processing

 Community C
 Population of 6,050; 4% Latino
 Hospitality/Landscaping/Construction

Focus Groups
 46 Latino immigrants
 25 female, 21 male

 Average age 39.93 (SD = 12.11; range = 18-63)
 Average years in U.S. 12.04 years (SD = 10; range




= 1-44)
63% were married
76% had a 9th grade education or lower
Average children was 2.79 (SD = 2.18; range = 0-8)

Photovoice


Purpose
Engage the participants in critical reflection
about the people and places where they live.
 Explore the values that are inherent in their
views.
 Connect the research process to the issues
affecting development in the community as
they view them.
 Initiate local dialogues about their places as
receiving communities.


Guiding Questions
 What are those things in

the community that make
you feel welcome and help
to facilitate your
integration into the
community?
 What are those things in

the community that make
you feel unwelcome and
impede your integration
into the community?

Household Survey
Measuring the Theoretical Constructs
 Wellbeing: questions about life satisfaction (scale of








1-7); economic through earnings
Human Capital: number of years of work experience,
of education, mobility
Cultural Capital: acculturation process – assimilation,
integration, separation and marginalization
Social Capital: the networks, relationships with
people and organizations; who do you go to …
Economic capital: income earnings, savings
Demographics: age, gender and family
Context of reception: social cultural and
environment; racism and discrimination; language

Social Networks & Newcomer
Employment Selection
Hypothesis : the source of information about a
job influences the probability of Latino to
choose a specific a specific type job.
We looked at the effect of locality on social networks, and in
turn on the probability of being in a certain type of job.
Portes (1989) mentions that social networks tend reflect the
characteristics of the local economy, are affected by the
members, and are designed to convey specific functions.
Consequently, specific job information related to certain
industries ends up locked in these specialized networks
(Hagan, 2004).

Source of Variables
• The literature of network effects on job behavior as it relates to Latino
immigrants suggests that seeking information about a job from a
social network is affected by:







Age (measured by number of years, have a positive influence),
Education (measured by number of years have a negative effect),
Gender (female have higher use),
English speaking ability (low skill have higher use),
Cultural identity (positive influence),
Non-properly documented Latinos (directly assessed, has a positive
influence),
 Climate variables (socio-environment and language pressure), family
source of information, friends source of information, and church sources
of information

• The dependent variable for this analysis is the specific type of job
that Latinos have in their specific region.

Variables Included in Analysis

Community A

Community A

Community A
• More educated Latino have higher probability of being in
construction business and are less likely to be employed in
industrial sanitation than in poultry.
 Earnings and work conditions are factors

• Those who obtained their job information from employers are
more likely to be employed in construction or sanitation rather
than in poultry processing.
 Construction is seasonal in this community.
 Wages are better and opportunities are high for self employment.
 Poultry processing brings people to the community—other opportunities
make it possible for them to stay.

Community A
• The more Anglo-acculturated a householder is, the more likely
he/she is to be working on formal jobs or in Latin
markets/shops rather than working in poultry processing.
 Not being able to speak English tends to lock people into low wage jobs.
 There are a number of local institutions serving as bridges to the
receiving community.

• Those who have obtained their job information from family
sources have higher odds of being employed in restaurants,
Latin markets or industrial sanitation than in poultry.
 There are a number of established Latino family owned businesses in
this community that hire mostly Latinos—restaurants, construction, and
sanitation.

Community A
• Males have higher odds than females to be employed in
industrial sanitation.
 The women talk of isolation that would keep them out of the friends
networks where these jobs are often found.
 Traditional family structures would prevent most women from working in
certain industries.

• Those Latinos who have obtained job information from friends
are 1.8 times more likely to be employed in sanitation, and 1.3
times less likely to be employed in Latin markets.
 The better paying jobs are found through the broader networks.

Community B

Community B
• The older a householder, the less likely he/she is to work in
construction or in Latin markets compared with working in
meat processing type of jobs.
 Primarily a one industry town. Everyone wants to work at the plant. The
longer you are there the more likely you are to find a path to employment
at the plant.

• Those obtaining their job information from employers are 35
percent more likely to work in meat processing than in
construction.
 The processing plant does a lot of recruiting for labor.

Community B
• Those reporting high levels of Anglo acculturation are 14
percent more likely to work in formal business
 Isolated community where education and language ability are at a
premium. Much better opportunities for those who are bilingual.
 No formal English programs for adults mean that the rate of acculturation
is much slower.

• Those reporting positive levels of Latin acculturation are 6.9
percent more likely to work in Latin markets as compared to
the default sector.
 Community has a high concentration of Latinos and there are lots of
small enterprises but they don’t generate much income.

Community B
• Those reporting higher language pressures and negative
socio-environmental conditions are 1 times more likely to work
in Latin markets.
 Acculturation is a big issue in this community. The Latino community is
very isolated

• Those who have obtained their job information from friends are
65 percent less likely to work in Latin markets, 32 percent less
likely to work in construction, and 12 percent more likely to
work in industrial sanitation.
 The better opportunities in this community are with the plant or the farms
that provide the hogs for the plant.

• As for family sources of information, Latinos are 7 percent
more likely to work in Latin markets rather than meat packing.

Community C

Community C
• Older immigrants are 11 percent less likely to work in
construction and 19 percent less likely to work in formal
employment.
 Most of the formal employment opportunities are in the service sector
that tend to be physically intensive.

• Those perceiving negative socio-environmental climate are 46
percent more likely to work in construction and 65 percent
more likely to work in Latin market.
 The construction industry is a very large employer. Many opportunities
for Latinos to work for other Latino subcontractors where there is little
contract with the receiving community.

Community C
• Those with high Anglo acculturation are 2 times more likely to
work for other formal employers rather than hotel services.
 The work is more stable and better paying.

• Those who have obtained job information from friends are 34
•

and 43 percent less likely to work in construction and Latin
market respectively.
Conversely, those who sourced job information from family
members are 60 and 65 percent more likely to work in
construction and Latin market respectively.
 Construction and are also the industries that bring people to the
community.

Community C
• In terms of gender, results show that males are 72 and 22

•

percent more likely to work for construction and Latin market
respectively.
Those that are not-properly documented tend to prefer the
construction business over the hotel services at a ratio of 2 to 1.
 Fears of la migra are very high in this community. The transient nature of
this job sector and the relative invisibility make this attractive to
undocumented workers.
 Higher levels of acculturation make it possible for some to transition into
other jobs or start their own businesses.

Conclusions
• Friends as a source of information have more influence on the
type of jobs that are less related to the family and more to the
main employer of the region.
 information about job availability is passed along through the network of
friends.
 Most Latinos in this region have low literacy rates which makes them
averse to reading and filling “too many papers” as one Latino pointedly
mentioned.

• Networks exert some measurable significant influence on the
type of occupation held by a householder. In Community A,
findings point to a tradeoff of construction and poultry
processing jobs in terms of education and employer source of
information.
 (a) poultry processing jobs are mostly in low skilled jobs, and
 (b) construction jobs are mostly localized.

Conclusions
• A large percentage of Latinos have obtained job information

•

through familial and friendship contacts which points to the fact
that local networks generate information that Latinos use in
order to relocate to these communities.
One of the challenges is that the quality of the information in
these networks may not be that great. The networks may work
well for finding employment opportunities but may be less
helpful in learning about community services, educational
opportunities and other resources.

